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Overview

* How do you sustain UK originations of children’s
content in a market failure scenario ?

* How do you get a Euro-Arab conversation going
about children’s media needs in an era of forced
migration



Children’s Content in Crisis - UK

2003-2014 Investment by commercial PSBs (ITV, Five,
Channel 4) in original PSB content declines 95% from
£59m to £3m

— Hours drop 85% from 621 hours to 93 hours
2003-2014 Investment by BBC declines 24% to £84m
— Hours drop 57% from 1332 hours to 579 hours

Commercial Children’s (Disney, CiTV, Nickelodeon)
broadcast 136,311 hours in 2013,

— but invest in only 111 hours of UK content (61% less than
283 hours in 2010)

VoDs Sky and Amazon don’t make up the shortfall and
cater for the global market



Market Failure in the UK

UK

Removal of children’s quotas on
commercial PSBs (ITV, C4, Five
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Policy Solutions and International Perspectives on the

Funding of Public Service Media Content for Children:
A Report for Stakeholders

DCMS Consultation on
Public Service (Contestable)
Content Fund —

Re-introduction of quotas
for commercial PSBs (ITV,
Five, C4) in Digital Economy
Act 2017.

More obligations on the
BBC with new Charter and
Licence Origination Quotas
— 500 hours a year

Broadcasters to be forced to

invest more in British-made

children's TV programmes




Getting a Euro-Arab conversation going
about young children’s media needs inan
era of forced migration
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Country of Top country of % of all
Asy|um app|ications to application citizenship applications

selected European Cyprus Syria 43

countries by top country DIEES Syria a1

of origin, 2015 Al Irag 63

Germany Syria 36

. . Greece Syria 29
Syria was the leading -

Hungary Syria 37
source country of asylum _ raq =
seekers in 13 out of 30 Latvia _

European countries (i.e. Luxembourg Syria 27
EU-28 + Norway and Malta Libya 53
Switzerland). Netherlands Syria 43
Source: Pew Research Center analysis Norway Syria 35
of Eurostat data, accessed June 22, -

2016 Romania Syria 45

Slovakia Iraq 63

Spain Syria 39

Sweden Syria 33



Creating Arab-European Dialogue

How is childhood defined and understood in the Arab world and how have Arab children’s
entertainment and information needs been articulated by industry and policy-makers?

What do Arab children know about the world from the screen content available to them?
Where are the gaps?

What are the shared information and entertainment needs, wants and experiences of young
Arabic-speaking migrant children and European-born children who have watched them
arrive? How can this knowledge be used to reach out to children and reflect diversity?

Why are children’s voices and media rights fundamental to children’s future participation as
citizens in new environments?

What type of practical screen content policy and production recommendations are best for
promoting social engagement among children and families who may be experiencing
homesickness and disorientation?



Outlook

 Working with industry — policy, products,
services, experiences - that benefit industry

 Working with industry — policy, products,
services, experiences — that benefit children



